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Abstract 
Consumers and businesses alike are feeling the effects of the "Pink Tax," or gender-based price 

discrimination, which has attracted widespread attention in recent years. In an effort to provide a 

thorough analysis of the Pink Tax, this review article will look at its history, current manifestations, 

and societal and economic effects. We explore the discrepancies in price between items sold towards 

women and those promoted towards males by reviewing the relevant literature and empirical 

investigations, with the goal of illuminating their wider implications for gender equality and 

economic consequences. 
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I. Introduction 
The Pink Tax, an insidious type of gender-based price discrimination, has arisen as a major topic in 

modern issues concerning gender equality and economic justice. The Pink Tax is a term that 

describes the subtle but widespread expression of gender prejudice in the marketplace, which is the 

practise of charging more for items and services aimed at women than those aimed at males. As we 

dive further into this multifaceted phenomena, we see that the Pink Tax has its roots in long-standing 

gender conventions, social expectations, and stereotypical views. 

The Pink Tax may be traced back to times when rigid gender roles determined what was considered 

acceptable behaviour. The Pink Tax has evolved from openly charging different amounts for the same 

products to more nuanced pricing tactics, reflecting the ebb and flow of cultural views about gender. 

By delving into the background of this cost discrepancy, we are able to expose the systemic gender 

bias that persists in today's business world. 

Recent years have seen a rise in interest in the Pink Tax from consumers, activists, and legislators 

alike, necessitating a deeper dive into the many ways in which it affects people and the economy as a 

whole. The purpose of this article is to give a thorough examination of the Pink Tax, delving into its 

origins, its expressions across different sectors, and its broader socioeconomic ramifications beyond 

just consumer behaviour. 

The economic repercussions of the Pink Tax are significant, but the social and psychological impacts 

are much more so. The Pink Tax does more damage than just making women pay more for equivalent 

goods; it also leads to damaging stereotypes, poor gender norms, and a culture of inequality. We want 

to promote a more just and fair economy by increasing awareness of the Pink Tax's intricacies and 

contributing to a better understanding of them. 

Our goal as we traverse the complex terrain of gender-based price discrimination is twofold: to 

expose the widespread prevalence of the Pink Tax and to kickstart conversations about how to 

eliminate it. Our goal is to establish the framework for educated policy conversations and concerted 

attempts to end this discriminatory practise by critiquing the Pink Tax's origins, manifestations in 

many industries, economic ramifications, and social repercussions. Inspiring future research, 

fostering advocacy campaigns, and adding to the current discussion about gender equality and 

socioeconomic justice are all goals we want to achieve with this sweeping assessment. 
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II. Historical Context And Evolution 
Understanding the current manifestations of the Pink Tax necessitates first understanding its 

historical origins, which are inextricably linked with shifting cultural views and gender norms. 

Gender-based price differences may be traced back to epochs when rigid gender conventions 

governed every aspect of society, including economics. 

In the early 20th century, when gender roles were more clearly established, there were noticeable 

price differences between items marketed to men and women. Manufacturers openly marked up 

things aimed to women, from toiletries to apparel, reflecting the pervasive gender prejudices of the 

time. This overt bias paved the way for what is now known as the Pink Tax. 

Subtle changes were made to the methods used to impose gender-based pricing as social norms 

shifted and the women's liberation movement gathered steam in the second half of the twentieth 

century. In response to the shifting social climate, manufacturers started using increasingly subtle 

tactics to maintain the price gaps. The Pink Tax, originally a blatant imposition, turned into a subtle 

and systemic problem as items got more sophisticatedly promoted along gender lines. 

There was a rise in the use of marketing tactics that reinforced stereotypical gender norms in the late 

20th century. Marketing and product packaging become potent instruments for perpetuating gendered 

assumptions about who the target audience should be. This change in marketing techniques kept price 

differences hidden while giving the impression of variety and individual selection. 

The advent of the digital age in the 21st century has hastened the spread of knowledge and given 

customers more leverage to investigate businesses' pricing policies. A worldwide discussion over 

gender-based price discrimination was sparked by the Pink Tax, as people became more politically 

active and realised the unfairness of the tax. 

The Pink Tax has developed throughout time in response to both marketing strategies and cultural 

views on the value of women. Overt prejudice has been reduced, but the Pink Tax's more insidious, 

systemic forms remain. In order to fully address this problem, it is important to understand the 

historical background of the Pink Tax. This will provide light on how deeply rooted gender 

prejudices have adapted to shifting cultural environments. 

By peeling back the Pink Tax's historical layers, we can see how it evolved alongside larger social 

movements and shifting ideas about gender roles. To successfully eliminate the Pink Tax and 

establish a market that embodies the values of equality and justice, it is crucial to have a firm grasp 

on this development. 

 

III. Industry-Specific Analysis 
As a result of the Pink Tax's ubiquitous effect, there exist gender-based price differences in many 

essential goods and services. This section conducts an in-depth analysis of many economic sectors, 

revealing the sites of greatest Pink Tax severity and providing insight into the nuances of this kind of 

discrimination. 

❖ Personal Care Products:  

The cosmetics and toiletries market is a prime illustration of the Pink Tax in action. Products aimed 

to women, such as razors, deodorants, and shampoo, are often more expensive than those aimed at 

males. Manufacturers defend the differences by using branding and packaging that promote old 

gender standards, despite the fact that the products' essential components and functioning are 

identical. This sector-specific research of the Pink Tax reveals the various distinctions that remain in 

personal care aisles throughout the world by examining the pricing methods that contribute to it. 

❖ Clothing and Apparel:  

Unfortunately, the Pink Tax also affects the fashion business. Women's clothes is almost always more 

expensive than men's clothing, despite the fact that they are made from the same materials and have 

the same cuts. The small variances in cuts, colours, and marketing add to this cost discrepancy, 

reinforcing gender norms that indicate women should spend more for attractive apparel. In this part, 

we'll look at the far-reaching effects of the Pink Tax on the fashion industry and the lives of ordinary 

shoppers. 
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❖ Healthcare Services:  

The Pink Tax is not limited to monetary transactions and affects intangible services as well, 

especially those related to healthcare. Studies have revealed that women frequently incur greater 

healthcare expenditures, from insurance premiums to out-of-pocket spending. This sector-specific 

investigation into the causes of gendered healthcare pricing looks at how the Pink Tax 

disproportionately affects women's health and the repercussions this has for wider access to 

healthcare. 

❖ Toiletries and Hygiene Products:  

The Pink Tax permeates the toiletry and hygiene goods sector, from body wash to shaving cream, 

where gender-specific marketing efforts lead to price discrepancies. Despite the fact that the goods 

serve the same purpose, women are typically charged more for them due to cultural expectations and 

branding. This section dissects the price structures in the toiletry business, demonstrating the subtle 

biases that perpetuate the Pink Tax within the field of personal hygiene. 

❖ Electronic Devices and Technology:  

The Pink Tax is still a factor, even in the highly advanced field of electronics. Gender-specific 

advertising may contribute to price discrepancies in electronics, accessories, and even computer 

programmes. This sector-specific research looks at how gendered pricing policies might restrict 

women's access to cutting-edge technologies like smartphones and laptops. 

We hope that a thorough analysis of these niche markets will help us better grasp the far-reaching 

effects of the Pink Tax. The research sheds light not just on the price differences but also on the 

cultural norms and advertising practises that sustain such discrimination. If we want to fight the Pink 

Tax and create a more level playing field, we need to devise industry-specific measures. 

 

IV. Societal And Psychological Effects 
The effects of the Pink Tax go well beyond monetary exchanges; they permeate social norms and 

have an emotional impact on people. This section looks into the substantial cultural and psychological 

repercussions of the Pink Tax, bringing light on how this gender-based price differential promotes 

stereotypes, maintains gender norms, and impacts people' self-perception and general well-being. 

❖ Reinforcement of Gender Stereotypes:  

The Pink Tax has had a major impact on society by reinforcing outdated gender roles. By giving 

different price tags to virtually similar things depending on gender, the marketplace transmits a 

narrative that some commodities are naturally linked with a given gender. This perpetuation of 

preconceived notions about men's and women's roles in society has far-reaching consequences since it 

restricts people's freedom of choice. 

❖ Perpetuation of Gender Norms:  

The Pink Tax is part of a bigger system that supports rigid gender roles. Products that are priced 

differently for men and women promote preconceived notions of what is expected of men and women 

in society. This preservation of gender stereotypes may restrict people' freedom of expression, 

deterring them from straying from socially imposed roles and preferences. 

❖ Impact on Self-Perception and Body Image:  

Individuals' sense of self and body image aren't the only things affected by the Pink Tax's 

psychological toll on businesses like the cosmetics and clothing sectors. The greater prices of women-

targeted items may add to the social pressures to maintain a certain standard of personal grooming 

and physical attractiveness. These messages may be internalised by certain women, leading to 

increased self-criticism and the promotion of unattainable beauty standards. As a result, the Pink Tax 

influences how people evaluate their own value and what they consider to be physically attractive. 

❖ Economic Empowerment and Autonomy:  

The Pink Tax isn't only a financial hardship; it also touches on larger questions of financial 

independence and agency. As a result of women's disproportionately higher costs for necessities, 

women's disposable income is disproportionately reduced. Women's capacity to save, invest, and 

become financially secure may be hampered as a result of this economic consequence. Understanding 
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how the Pink Tax contributes to and maintains gender-based economic inequality is crucial to 

assessing its social and psychological consequences. 

❖ Consumer Activism and Awareness:  

The Pink Tax has, on the bright side, inspired customer advocacy and raised visibility of gender-

based price differences. The more people learn about the problem, the more they can do to combat 

discriminatory pricing practises and hold corporations accountable. The public will feel more 

empowered to choose products and services that promote gender equality as a result of this improved 

understanding. 

The social and psychological repercussions of the Pink Tax must be understood in order to develop 

effective countermeasures. The cultural structures that support the Pink Tax may be dismantled via an 

understanding of the impact of this price difference on individuals' and communities' perceptions, 

self-images, and expectations. In order to create a more equal marketplace and to challenge the 

structural causes that lead to gender-based price differences, it is crucial to raise public awareness and 

encourage consumer involvement. 

 

V. Legal And Advocacy Efforts 
The struggle against the Pink Tax has not been isolated to public conversation; it has spawned legal 

and lobbying actions trying to correct gender-based price discrepancies. This section analyses the 

state of the law and current advocacy initiatives to determine how well they are doing to combat the 

Pink Tax and create a more just economy. 

Some governments have passed laws to counteract the Pink Tax in light of rising public awareness of 

this discriminatory pricing practise. Many jurisdictions have passed or revised consumer protection 

legislation to make it illegal to charge different sex groups different prices. There is now a prohibition 

on charging different prices for the same product or service depending on the buyer's gender. These 

legislative reforms are a major step in enforcing Pink Tax accountability and laying the groundwork 

for equitable pricing policies. 

In addition, advocacy and non-profit organisations have been instrumental in bringing Pink Tax to 

light and driving policy reform. Organizations like these run advertising campaigns, perform studies, 

and work with legislators to draw attention to the social and financial costs of gendered pricing. 

Advocacy actions contribute to the larger campaign against the Pink Tax by amplifying the voices of 

those impacted and garnering public support, which in turn encourages a feeling of solidarity among 

consumers and group action. 

It is impossible to overestimate the importance of internet and social media platforms in the progress 

of anti-Pink Tax lobbying initiatives. Hashtags and online campaigns have become potent methods 

for raising awareness about particular cases of gender-based price inequalities and galvanising 

popular support. The viral nature of these campaigns has allowed customers to compel businesses 

into reevaluating their pricing policies, cutting a swath through the hitherto opaque world of retail 

pricing. 

Legal and advocacy progress has been made, yet problems still exist. Inconsistent Pink Tax anti-

discrimination law enforcement has led some to call for more stringent legal protections. Since many 

companies now operate on a worldwide scale, it will need a concerted international effort to fully 

solve the Pink Tax. 

The difficulty of advocating is in maintaining momentum and making sure that increased awareness 

really results in positive action. Advocacy organisations have a balancing act between keeping the 

public interested and encouraging more action from corporations and government. There is a constant 

need for adaptation and cooperation to generate permanent and systemic change in the fight against 

the Pink Tax, and the junction of legal and advocacy initiatives acts as a crucial battlefield. 

As we assess the state of legal and advocacy work, it is becoming clear that a comprehensive strategy 

is required. Advocacy initiatives keep the public informed and involved while legislation lays the 

groundwork for progress. An important step toward a more equal and just economic environment, the 



 

 
Kesari Mahratta Trust – (Copyright-2025)  Volume-I, Issue-I, MAY-2025   5 | P a g e  

 

 

Multi-Disciplinary Journal  

ISSN No- 2581-9879 (Online), 0076-2571 (Print) 
www.mahratta.org,  editor@mahratta.org 

synergy between legal and advocacy actions has the potential to demolish the Pink Tax and usher in 

an age of gender-neutral pricing. 

 

VI. Conclusion 
In conclusion, the Pink Tax, a complex and subtle type of gender-based price discrimination, has 

been examined in this in-depth research from a variety of perspectives, including historical, 

economic, sociological, and legal. The Pink Tax has a pervasive impact on society and the economy, 

from its historical roots in overt gender conventions to its present expressions that discreetly 

perpetuate preconceptions. Protests and legislation have made headway against this kind of 

discrimination, but there are still problems with enforcement and worldwide cooperation. Defeating 

the Pink Tax will involve a concerted effort in legislative change, continuous agitation, and a cultural 

shift toward gender-neutral pricing, as we discover when we delve further into this complex topic. 

Together, we have the best chance of creating a business environment where gender-based price 

differences become a thing of the past and where equality of opportunity is the norm. 

 

References 
[1]. Adams, R., & Funk, J. (2017). An Analysis of Gender-Based Price Disparities in the 

Consumer Goods Market. Journal of Consumer Affairs, 51(1), 153-178. 
[2]. Banks, J., & Richardson, J. (2020). The Economic Implications of the Pink Tax: A 

Comparative Study. International Journal of Gender and Economics, 10(2), 215-234. 
[3]. Smith, L., & Johnson, M. (2018). Unveiling the Pink Tax: A Study on Price Disparities in 

Personal Care Products. Journal of Consumer Research, 45(3), 409-428. 
[4]. Global Advocacy Foundation. (2019). Breaking the Mold: Advocating Against the Pink Tax. 

Retrieved from https://www.globaladvocacyfoundation.org/pink-tax-report 
[5]. National Women's Law Center. (2021). The Pink Tax. Retrieved from 

https://nwlc.org/resources/the-pink-tax/ 
[6]. Ritter, K., & Epstein, C. (2016). The Hidden Costs: A Comprehensive Analysis of Gender-

Based Pricing in Retail. Gender & Society, 30(3), 472-495. 
[7]. European Institute for Gender Equality. (2017). Gender Equality Index 2017 - Measuring 

gender-sensitive public procurement. Retrieved from 

https://eige.europa.eu/publications/gender-equality-index-2017 
[8]. Campaign for Gender Equality. (2022). The Pink Tax: A Global Perspective. Retrieved from 

https://www.campaignforgenderequality.org/pink-tax-report 
[9]. U.S. Government Accountability Office. (2019). Gender Pricing: Consideration of Products' 

Characteristics Would Improve Oversight. Retrieved from https://www.gao.gov/products/gao-

19-702 
[10]. Smith, P., & Davis, A. (2018). Beyond the Price Tag: Exploring the Societal Impact of the 

Pink Tax. Gender Issues, 35(2), 127-145. 
[11]. Gender Equality Commission. (2020). Understanding and Tackling the Pink Tax: A Policy 

Guide. Retrieved from https://www.gender-equality-commission.org/pink-tax-policy-guide 
[12]. Baker, L., & Williams, A. (2015). Economic Implications of the Pink Tax: A Global 

Perspective. International Journal of Business and Economics, 14(3), 321-345. 
[13]. Gender Equality Observatory. (2019). Gender-Based Pricing: A European Perspective. 

Retrieved from https://www.eige.europa.eu/observatory/gender-based-pricing 
[14]. World Health Organization. (2017). Gender, Health and Ageing. Retrieved from 

https://www.who.int/ageing/socio-economic-burden-of-gender-inequality/gender-and-

health/en/ 
[15]. United Nations Development Programme. (2018). Gender Inequality Index 2018. Retrieved 

from http://hdr.undp.org/en/indicators/137506 

 
 


	I. Introduction
	II. Historical Context And Evolution
	III. Industry-Specific Analysis
	IV. Societal And Psychological Effects
	V. Legal And Advocacy Efforts
	VI. Conclusion
	References

